bl Aadle olESN
M g Cu e sasdiila

u&&a&gﬁua‘gﬁ

o SO F il Co ot o pb

SOgld LS 2l o ygolo Judxi g (Do

bewl pb

Ollxe Sgrume 555 BT Gl

IodoaS A

92124319116 1} 0 o b5



el LILG) 38 3 ) siane gl jo (S sl EaSads o 5 jaeie 1 (o ¢ (Kighs 09,5

Al el g0l o> (6,5 VTAY Lo o sio jlu asdad S48 B S lgxe 4 e ‘sfajb AW
g oaiS 5,5 odes caiSade SO ol jo &S 8l o, Sd A cgad e 6, IYYR L o
Cr g Sy Ak o (S el elsil adg 4 g3 Gl dled baus b o a5 g Jo LB slajlulse

sy gl g ol



I, 090 Lislolo 615 0,90 45 ¢l 09455 (6 lasl 09,5 cuSIle caslys 2001 Jlo jo « SSglo &8 1
o Logases 5 Lol jo 85555 818 bails 15 a4y oS ,8 ) 45w co ol ol a5 w5l ey
e 9 Zhb bz 50 <850 il S¥same Sl (gl g (o fwd (nl Al S oy (g e

g WILST s Lol

Y garme o odlin 0aisS gj55 5,5 30 5 sadsi (isu 13 (0,5 aailejl b lax ((Sigls 5,
oSy ol Moll o P98 e il (0 B9 @ Olnl ez Slplez 088 7O Sl e o 1) 095

ol 009 2010 Je jo 1630000000 ¢ Joleo g &8 15 awlye IS 51 B0 a0 oo

) Pdo Hloles Glysl e lojle o (Malliyn mlaw jo a8 7000 3t ooello b es L o

LS e i g 0l | 095 sl (BOrsa Italian Lt

Jlo jo o il sl o5l ESCIUSIVE  Las il sns aislis 095 SV game (b aiw) 0 Sigls
Sy ol Zhb poe Gemes . w5 (Red Dot design award) >|b opl> oxi, 2007

ol oo a3l 2006 Lo o oz 138,56 #1,b B0 51 S5 lse 4 GiOCOmMO Borin



DeLonghi

Living innovation
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De’Longhi Vision and Mission
Vision - Where we want to go

Mission - How we will get there

Vision :
De’Longhi will be recognised as the global
market leader

in coffee, comfort and selected kitchen and homecare

To achieve our vision the mission is:

To offer consumers innovative home appliances with a distinctive

combination of style and performance

To take an international approach to product development appealing

to different cultures and living environments
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Coffee vision:
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To taste it, just imagine it, and your De’Longhi will make it for you
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Coffee & Espresso Machines:

Automatic Espresso/Cappuccino
Pump Espresso
Nespresso
Nescafe Dolce Gusto
Moka
Drip Coffee
Espresso/Drip Coffee Combi
Steam Espresso

Coffee Grinders

Accessories/Maintenance




Kitchen:

Convection Ovens
Kettles
Toaster

Deep Fryers
Gelato Maker
Food Processors
Hand Blenders
Breadmaker
Indoor Grills

Slow Cookers

Kitchen Appliance Accessories




Comfort:

Air Conditioning
Dehumidifiers
Radiant Heaters
Ceramic & Fan Heaters

Mica Heater

Air Purifiers
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What we have :
Intuition
Strength (of character)
Italianity
Manufacturing heritage
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What we do :

De’Longhi quality is: Usability
De’Longhi innovation is: Special

De’Longhi design is: Distinctive
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When we talk about De’Longhi, we say:

A De’Longhi product will always turn ‘the everyday’ into something “

’special
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Every De’Longhi experience should feel: Better Everyday

B olo S5 55 1 sy S5 Sg S Sl 2555 1 AG ey ol L,
GE. sl s Hausgerat ;s e BSH e85 Sgw S xSl 5,5« Sibtyazhmash

LG 5,5 ¢ PLC JLJl o, LIEBHERR



WIS o wild B, Cuge o wilg o a5 DE LONGHI gl SWOT o 5 3325 s ilo aiges

B s “la cgd

(Sl a3 s Soshsm gl padld 3 se

B el 2 LS A gai s bl a5 0

BB (s e 4 Ol yidie alal G yisd ade silee sl 450

\ .
= S5 sl < L
S i Clad ) Gy gasa

(25 3 Sy pin S 56 Aip IS
oi\,}\ PR R I &_141.9) ‘;u Lsu < < 4\.1\)\

D Cua b

DA s SEBTECRACN

5 Al G Gl ylad DS 5 S # pa

D0V E A SImad by (o285 3 g (3885 a2 B Sl 5 OY geana 5 i3k
oo b CARLe 5 el i L B ol S5 0y A Guob ) L o
o ) Adie sl YIS a3 s

b )5S 500 3 dansi ook i 2l




2011 sales breakdown by product
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2012 sales breakdown by product
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2011 sales breakdown by market
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2012 sales breakdown by market
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http://www.delonghi.com/

http://www.appliancesonline.com.au/delonghi-appliances/

http://swot.advisorgate.com/swot-d/11045-swot-analysis-de-

longhi.html
http://www.euromonitor.com/delonghi-spa-in-consumer-

appliances/report

http://en.wikipedia.org/wiki/De%?27Longhi#mediaviewer/File:DelLonghi

Kaffeevollautomat.jpg

http://investors.delonghi.com/en/index.php

http://investors.delonghi.com/pdf/annualreports/quarterly-report-30-
september-2012.pdf

http://www.researchandmarkets.com/reports/2630100/delonghi s p

a dlg financial and strateqic



http://www.delonghi.com/en-us/products
http://www.appliancesonline.com.au/delonghi-appliances/
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http://swot.advisorgate.com/swot-d/11045-swot-analysis-de-longhi.html
http://www.euromonitor.com/delonghi-spa-in-consumer-appliances/report
http://www.euromonitor.com/delonghi-spa-in-consumer-appliances/report
http://en.wikipedia.org/wiki/De%27Longhi#mediaviewer/File:DeLonghi_Kaffeevollautomat.jpg
http://en.wikipedia.org/wiki/De%27Longhi#mediaviewer/File:DeLonghi_Kaffeevollautomat.jpg
http://investors.delonghi.com/en/index.php
http://investors.delonghi.com/pdf/annualreports/quarterly-report-30-september-2012.pdf
http://investors.delonghi.com/pdf/annualreports/quarterly-report-30-september-2012.pdf
http://www.researchandmarkets.com/reports/2630100/delonghi_s_p_a_dlg_financial_and_strategic
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